COVID-19 Impact Survey Week 1 Results

Participants Top Concerns for Business

Potential Global Recession -
92%
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Operational Measures Implemented

Using video/phone conferencing for all meetings

Employees work from home if they can

Proactively reaching out to customers to see if they anticipate any delays on jobs

Drivers dropping deliveries quickly and maintaining 6 feet

Warehouse closed down to non-essential employees

Asked that orders be placed ahead of time to provide curbside delivery instead of walk-in
service

Using paper tickets for customers, which they keep instead of signing their I-pads

Hired professional sanitizing company after hours 25%
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Financial impact on overall business experienced Negative financial impacts are
March 13th - March 23rd, 2020 between 11% - 20%
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